
DIGIMARK NEWSLETTER
NOVEMBER 2024

Funded by the European Union. Views and opinions expressed are however those of the author(s) only and do not 
necessarily reflect those of the European Union or the European Education and Culture Executive Agency (EACEA). 

Neither the European Union nor EACEA can be held responsible for them.

DigiMark 2023-2-DE02-KA210-VET-000174983

In this issue
• Objectives
• Results
• WPs
• Partners

Project Aim

• Equip young artists with the skills to leverage online platforms and digital 
marketing strategies effectively

• Align Vocational Education with Market Needs
• Train young artists in digital marketing
• Transfer Prompt AI Tools skills in digital marketing to young artists
• - Increase digital marketing skills and regulations of countries

To create a digital and innovative methodology that allows young artists to adapt to 
online digital marketing to promote and
sell their art.

Project Goals

Project Partners
L4Y Learning For Youth GmbH - ArtWN Luminious Tech - MANİSA / SOMA - Soma Bilim ve Sanat Merkezi
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Instagram  /DigiMark_EU -  X  /DigiMark_EU -  YouTube @DigiMark_EU

Project Results

Project Social Media

WP1 - Project Management (L4Y)
• A PMM, POMM, PAs and selecting SC
• An Einstein Workshop
• Regular project meetings
• A RAP and a QCP
• Interim and final reports

WP2 - Curriculum Development (Soma)
• A map of Digital Art Marketplaces
• A curriculum
• Feedback

WP3 - Content Creation and Community 
Channel (L4Y)
• A community
• 18 SEO-friendly blog posts
• A pilot testing
• A guideline
• Trained 45 young artists
• Webinars for 30 young artists
• A Contest

WP4 - Dissemination (ArtWN)
• Dissemination strategy with visual identity
• Three webinars
• Promotional materials
• SEO training for partners
• Collaborations with three stakeholders


